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The Fuqua Marketing Club bridges the gap 
between academics and professional goals. 

The club aims to build on the classroom 
experience, helping current students stay 

abreast of current trends and setting them 
up for success in professional marketing 

roles across industries. 



Thank you to our sponsors!
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This year, the cabinet focused on three objectives:

Prepare
Candidates 

Develop World-
Class Marketers 

Foster Company 
Relationships

Brand Challenge

MILE Interview Prep Series

Company Sponsored Events

Week-in-Cities Fall Break Trip

Marketing 
Mondays

New

Marketing Symposium

Case Competitions & Guest Speakers



Your sponsorship has enabled:

300+ 50+ #2
First Year (FY) and 
Second Year (SY) 

students associated with 
the Marketing Club

unique events from across 
sectors, appealing to a variety 

of students. This includes 
Professor Roundtables, 

community-oriented events, 
and lunch n’ learns with 

industry experts

Fuqua’s rise to 
become the

best US marketing 
program 

60
FYs supported by 

Marketing Integrated 
Learning Experience 

(MILE), a workshop for 
interview preparation



Event Highlights



Marketing Mondays was a new initiative designed 
to extend learning to both FYs & SYs
Formats varied and included everything from alumni presenters, student 
panels/discussions, and lectures from industry experts.

Itir Keskiner ’09 on 
managing life 

transitions

SY cross-industry panel 
discussing internships

McKenzie Beaver on 
digital marketing tactics Greg Khilstrom on 

agile branding

Deloitte on 
accelerating organic 

growth



The 2018 Marketing Symposium brought 8 
companies to campus
The event was sponsored by General Motors, P&G, Frito-Lay, Mars, 
Coca-Cola, Dell, Hershey, & Clorox. Over 150 students attended!



The “Brand Challenge” fostered deep connections 
& raised interest outside of the Marketing Club

Nothing is more fun than the Brand Challenge! FYs brought 
a brand to life while engaging with 400+ Fuqua community 
members. Feedback calls with students gave companies the 

opportunity to build relationships with candidates.



Other events included diversity recruiting panels, 
special guest speakers, a new IRI/Nielsen workshop, and 
a case competition

Professor Moorman led a 
presentation and discussion about 

the recent takeaways from the 
CMO Survey.

Drew Neisser, “the CMO 
whisperer,” spoke to the club 

about what it takes to be a 
successful marketer today. 

The Marketing Club hosts an annual 
case competition (this year judged by 

GM), and send the winners to compete 
at the ”Elite 8” in Minnesota.



The Member Education team stepped up to coach 
FYs in advance of interviews 

ü3 Saturday member 
integrated learning 
experience (MILE) interview 
prep sessions

ü3 lunch n’ learns 
ü1 diversity conference prep 

session
ü Facilitated connections 

between FYs and SYs for 
practice


